Important Note : 1. On completing your answers, compulsorily draw diagonal cross lines on the remaining blank pages.
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1 a. Define Marketing. (03 Marks)
b. Describe the steps involved i 1% ) (07 Marks)
c. Explain different pricing strai %ies (10 Marks)
2 a. Whatis Positioning? (03 Marks)
b. Explain the selling ve % (07 Marks)
c. Explain in detail the ba@ for segmenting consumg,r market (10 Marks)
3 a. Briefly write on té’?m “Marketing MyoE;aw (03 Marks)
b. Discuss the stcpga 'volved in Personal Selhﬁ‘ rocess. (07 Marks)
c. Explain the @groduct life cycle with relevagt marketmg strategies. (10 Marks)
4 a. Listoutyvarieus buying roles of conﬁ% er in buying decisi (03 Marks)
b. Dlscwﬁ"»ﬁae micro and macro envirgamental factors aﬂ'eotm? today s marketer. (07 Marks)
c. Explain the stages involved in new ‘product development ﬁrocess (10 Marks)
5 a. What is Sales Promotion? (03 Marks)
b. Explain the steps marketing planning. (07 Marks)
c. Discuss the factor 1nﬂuenc1ng pricing. (10 Marks)
6 a. Write a short note/on Product Concept. (03 Marks)
b. Explain target eting strategies (07 Marks)
c. Write the factorinfluencing consu aviour (10 Marks)
7 a. What is%%)bl% Advertising? (¢ (03 Marks)
b. Explajn the,tools and technlq@a ofsales promotlom (07 Marks)
c. Discus§’ the steps involved 4 m de%relopmg effectlve@@ommumcatlon (10 Marks)

8 CASE STUDY (Compulsory)
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Personal Marketing to the world of business.
site fulfills people’s desire to communicate and interact with each
thaty power to help. ﬁ’ler companies target very specific audiences with

Facebook Ww founded in 2004 *by Mark Zuckerberg, who was a student at Harvard

o

ted the first version of the website in his dorm room. Zuckerberg
g able to have access to different people’s profiles would be
way you can get access to that stuff unless people are throwing
make an application that would allow people to do that , to share as

much information ag”they wanted while having control over what they put up”. From the
beginning Facebogk ag kept its profiles and navigation tools relatively simple in order to unify
the look and feel for each individual. Within the first 24 hours the Facebook website was up,
between 1,200 and 1,500 Harvard students had registered and become part of the Facebook
communityyithin the first month , half the campus had registered.
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Initially, Facebook’s website could only be viewed; nd ‘used by Harvard students. The early
momentum was tremendous, though and Faceﬁ k”soon expanded to include students
throughout the LvyLeague and other colleges. The mxtlal decision to keep Facebook exclusive
to college students was critical to its early suce%% .%It gave the social web§1te a sense of prlvacy,
unity and exclusivity that social media compe&tltors like Myspace did th %ffer Eventually, in
2006, Facebook opened up to everyone

Today, Facebook is the most popu&%; ial networking webmg\%n ﬁle world, with over 500
million active users. The site allows usegs to create personal pro with information such as
their home towns, work , educatlogg%background favorite thmﬁ? and religious affiliation. It
encourages them to extend theinetwork by adding other usegs as friends and many people try
to see how many “Friends” the)e%n accumulate. To intgract with Facebook friends, users can
send messages, “Poke each,0 ér ; upload and VlCWngbumS photos, games and videos and
“tag” or Label people in th photos They can post coﬁnents on friends, “Walls” and create
status updates viewabt everyone. In summary, Facebook is fulfilling its mission to “give
people the power tg@gh and make the world m%;e open and connected”.

Facebook ha&s become a critical marketing rnponent for just about any brand for several
reasons. First gom ‘anles sports teams , music ans and politicians can create Facebook pages a
place to co;mnumeate to and with their, fan§ Facebook pages offer groups and brands a way to
personally mt%’z*act build awareness cof municate and offer_ mﬁprmatmn to anyone who takes
an mtere&“m Companies use Faceﬁm@k to introduce neW Jproducts, Launch videos and
promotions, upload images communlcate to consumers, listen to feed back and create an overall
personal look and feel. Evenfpolltlmans from arounc’fa the World — fro% the 2, United States to
Philippines — use Facebook push their campalgnﬁ @.nd commumcatm%’fﬁx supporters on a
local , personalized basis. {‘@a% d

Facebook also offers targeted advertising op oﬁunmes Banner;’;ads — the company’s major
source of income cantarget individuals by\fﬁemographlc or key\ ‘ords based on the specific
information they l%a\) ‘placed in their profiles Adidas , for exa :‘g}e uses Facebook to promote

specific lables wi hﬁfjﬁ‘the company, t q& nsumer reglonak}y and give the brand a personal
touch. The headsof adidas d1g1t1a1 mar ting group explained, “wherever our fans are, we’re
going to us{ Facebook to speak tdutl ém and we’re gding'to try to speak to them in a locally
relevant Wa; P Facebook’s gr wih gﬁd influence have been incredible in one survey, college
students ﬁw ed, Facebook th cond most populafthing in their undergraduate world, tied
onl)g with beer. And Facebdok yAy-undergraduates of the 150 + million users in
thee:%nlted States, 29 pe cgpéﬁire aged 35 ta 34, While, 25 percent are aged 18 to 24 overall,
ivomen represent the_ »growing segment acebook also tends to have a more upscale
educated desirable d@ phic than competltlve social networks and therefore it charges more
for its advertlslng i

In 2010, k surpassed € wi-{ge as the top website in the world based on unique
visitors per md’r%th and also rankgd mber one for number of pages viewed per month.
Facebook has become an important part of consumer’s everyday lives and therefore a critical
component in personal marketm& strategies.

i

a. Why is Facebook unique i the world of personal marketing? (10 Marks)
b. Is Facebook Justﬁa péssing fad or is it here to stay? What are the company’s greatest

strengths and ri K S (10 Marks)
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